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[Marks : 40]
Consumer service and consumer satisfaction are the

for all economic activities. Yet, there are times when the
consumer fools that his interests are always over looked.
There are frequent complaints of higher prices, shortages
and poor quality of goods. This is one side of the picture.
On the other, ours is the cheapest distribution system in
the world. A recent Reserve bank of India survey revealed
that the gross profit earned by wholesale dealers and
retailers does not exceed three per cent and six per cent
respectively.

The reason for the misunderstanding between the
consumer and business has therefore, been created because
of the communication gap between the case. If this
communication gap is bridged and tumor support and under-
standing created, consumer discussion can be reduced.
This can be achieved, us has been suggested in the past,
by setting up a permanent consultive committee consisting
of representative of the consumer, trade, industry and others.
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Another frequent complaint relates to the difficulty in
obtaining items of mass consumption at reasonable price
and of the right quality. This is one area where distortions
in the economy are also to blame. Consumers are normally
not aware of the effect of various policy measures which
affect competition. This, perhaps, is why trade is very
often held responsible for shortages and high prices.

There can be no two opinions about goods for daily
consumption being made available to the consumer in
adequate quantities and at reasonable prices, not to
mention the right quality. It is therefore, the responsibility
of the business community to ensure that they discharge their
obligation to consumer in the best possible manner. Keeping
this in view, they must ensure that their prices are
reasonably fair and that, in times of scarcity, there is no
wilful hoarding or suppression of stocks, that they do not
deal in adulterated products which pose a threat to
the consumer.


